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Education

1975
PhD in Business Administration, University of Uppsala

1970
B.S. Department of Business Administration, University of Uppsala

1967
Engineer, Tekniska Gymnasiet i Örebro

Academic Appointments
2001- 
Professor in International Management, Norwegian School of Management, BI, Oslo

2000 –2001
Professor in Marketing, Norwegian School of Management, BI

1993-1999
Professor, Business Studies - especially Industrial Marketing, University of Uppsala 

1986-1993
Special Research Position (Docent) at the Social  Science Research Council placed in Uppsala 

1983-1985
Docent, Stockholm School of Economics

1976-1983
Associate Professor, Department of Business Studies, University of Uppsala

1970-1976
Lecturer, Department of Business Studies, University of Uppsala 

Visiting Researcher
Department of Marketing Sciences, UMIST, Manchester 1978,

SCANCORE, University of Stanford, 1991, 

Department of Marketing, Kellogg Graduate School, Northwestern University, Chicago 1991,

ORAL, Norwegian School of Technology, Trondheim, 1993.

Department of Industrial Marketing, Chalmers University of Technology, Gothenburg, 1994

Department of Business Administration, Twente University, 1998-   (part time)

Department of  Industrial Economics and Technology Management, Norwegian School of Technology, Trondheim, 1997 -       (part time)

STS-program, MIT, Boston 1998

Department of Marketing, University of Bath, Bath 1999

Department of Marketing, BI Oslo 1999

Board member

1994-1996
 
Gyproc AB, Box 505, 201 25 Malmö

1989-present 
Kommentusgruppen AB, 117 99 Stockholm

1993-1999
 
RMI-Bergh, Reklam- och Marknadsföringsinstitut AB, Box 17524, 11891 


Stockholm

1995-present

SILF AB, Box 1278, 164 28 Kista

Consulting projects

A large number of different projects raning from long term engagement (several years) to short term teaching sessions for companies such as ABB, Alcatel, Ericsson, Euroc, Gränges, IFL, Järnia, NCC, Nutek, SIAB, Skanska and others.

Awards and honors

Ahlsell- Award 1983 (for research in marketing)

The Business Administrators Research Award 1988 (for research in business administration)

Economia and Management's award for best article in 1989 (together with Ivan Snehota) 

The Royal Society of Sciences Award 1990 (for research in technical development)

The Swedish Trade Organizations "Big" Award 1993  (for research in marketing)

Elected member of the Royal Swedish Academy of Engineering Sciences 1994

Invited conference or colloquia presentations (selection)

Key note speaker at the Canadian Business Administrators Conference in Niagara Falls May 1991

CPRE Policy Forum on Centralization - Decentralization Issue, Stanford 1991

Key note speaker at Stichting Congress Marketing Associate KUB conference in Tilburg, October 1991

Market Processes and the Dynamics of Corporate Networks at Wissenschaftszentrum Berlin, November 1992

Innovation in the Nineties, European Community Programme for Innovation and technology transfer, Brussels, June 1992

STIP-meeting regarding networks arranged by SISWO, Amsterdam October 1992

Innovation in Management: The interaction between research and industry, IRE , Groupe ESC Lyon April 1992 

AMA:s summer conference regarding Business Relationships in Boston August 1993

AMA:s conference regarding Industrial Marketing in San Francisco March 1993

Responsible for the Network track at the Nordic Conference in Business Administration, Lund 1993

ESF:s EMOT conferences in Berlin 1994 and Paris 1995 (also member of the steering committee)  

Evolutionary Economcics and Path Dependence, Stockholm, May 1995

Key note speaker at the 7th Annual International High-Technology Small Firms Conference, Twente  1999

Key note speaker at the 4th International Conference on Chain Management in Agrbusiness and The Food Industry, Wageningen 2000.

Invited speaker at the AMA:s Business Marketing Faculty Consortium 2000 in Chicago August 2000

Doctoral advising and evaluation

Thesis advisor for

Björn Axelsson (Ph.d 1979)

Alexandra Waluszewski (Ph.d 1989)

Jens Laage-Hellman (Ph.d 1989)

Ivan Snehota (Ph.d 1990)

Barbara Henders (Ph.d 1993)

Anders Lundgren (Ph.d 1993)

Anna Dubois (Ph.d 1994)

Mia Eriksson (Lic 1994)

Maria Åsberg (Lic 1994)

Jan Frode (Ph.d 1996)

AnnCharlott Pedersen (Ph.d 1996)

Tim Torvatn (Ph.d 1996)

Roald Stole (Ph.d  1997)

Finn Wynstra (Lic 1997)

Annalisa Tunisini (Ph.d 1997)

Torkel Wedin (Ph.d 2000)

Bertil Markgren (Ph.d 2001)

Martin Johanson (Ph.d 2001)

Dissertaion Committee for (outside the own department)

Ph.d Hong Wu, NTH, Trondheim 1991

Ph.d Bjorn Olsen , NTH, Trondheim 1993

Ph.d Arve Pettersen, NTH, Trondheim 1993

Ph.d. Magnus Klofsten, Department of Mangement, University of Linköping, 1993

Ph.d Ulf Elg, Department of Business Studies, University of Lund, 1993

Ph.d Ulf Johansson, Department of business Studies, University of Lund, 1993

Ph.d Sten Anttila, Department of Sociology, University of Uppsala, 1993

Ph.d Lars-Uno Roos, Department of Business, Gothenburg University, 1993

Ph.d Göran Marklund, Economic History, University of Uppsala 1994

Ph.d Staffan Hulthén, Stockholm School of Economics, 1988

Ph.d Göran Liljegren, Stockholm School of Economic 1992

Ph.d Susanne Herz, Stockholm School of Economics 1993

Ph.d Ariane von Raesfeld, Twente University 1997

Ph.d Staffan Larsson, Uppsala University 1998

Ph.d Harald Biong, NMH, Bergen 1999

Ph.d Randi Lunnan, NMH, Bergen 1999

Ph.d Veikko Seppänen, University of Oulu 2000

Committees for Professor Chairs

Professor in Industrial Marketing, Luleå

Professor in Applied Economics, NTH Trondheim

Professor in Innovations, NTH, Trondheim 

Professor in Marketing, BI, Oslo

Professor of Business Administration, Mitthøgskolan

Reviewer

ESRC Economic & Social Research Council

Member of editorial board

Journal of Business-to-Business marketing

Ad hoc reviewer

Acta Sociologica

Scandinavian Journal of Management

R&D Management

Journal of Management Studies

Kluwer Academic Press

Routledge

Publications

Books

Håkansson, H., Johanson, J., (eds) (2001) Business Network Learning, Amsterdam: Pergamon

Gadde, L-E., Håkansson, H., (2001) Supply Network Strategies, London: Wiley

Gadde, L-E., Håkansson, H., (1998) Professionellt inköp, Lund: Studentlittertur (2:a upplagan)

Ford, D., Gadde, L-E, Håkansson, H., Lundgren, A., Snehota, I., Turnbull, P., Wilson, D., (1997) Managing Business Relationships. London: Wiley

Håkansson, H., Snehota, I., (1995) Developing Relationships in Business Networks, London: Routledge

Håkansson, H., Laage-Hellman, J., Lundgren, A., Waluszewski, A., (1994) Företags tekniska utveckling (The technical development of companies) Lund: Studentlitteratur
Gadde, L-E, Håkansson, H., 1993 Professional Purchasing. London: Routledge (also published in Swedish)

Håkansson, H., 1989, Corporate Technological Behaviour. Cooperation and Networks, London: Routledge

Håkansson, H. (ed.), 1987, Industrial Technological Development. A Network Approach, London: Croom Helm

Håkansson, H., Johanson, J. (red), 1985, Internationella kundstrategier, (International Customer Strategies) Malmö: Liber

Axelsson, B., Håkansson, H., 1984, Inköp för konkurrenskraft, (Purchasing for Competitive Power) Malmö: Liber

Hammarkvist, K-O., Håkansson, H., Mattsson, L-G., 1982, Marknadsföring för konkurrenskraft, (Marketing for Competitive Power) Malmö: Liber

Håkansson, H., (ed.), 1982, International Marketing and Purchasing of Industrial Goods. An Interaction Approach. London: Wiley

Forsgren, M., Håkansson, H., Johanson, J., Hägg, I., och Mattsson, L-G., 1982, Företag i nätverk. (Companies in Networks) Stockholm: SNS

Håkansson, H., Johanson, J., 1982, Analys av affärsförbindelser - underlag för inköps- och marknadsföringsstrategier på industriella marknader. (Analysis of Business Relationships - Purchasing and Marketing Strategies for Industrial Markets) Stockholm: Liber/MTC

Håkansson, H., 1982, Marknadsföring och teknisk utveckling i ett industriell nät, ( Marketing and Technological Development in an Industrial Network) Stockholm: Liber/MTC

Axelsson, B., Håkansson, H., 1979, Wikmanshyttans uppgång och fall. En analys av ett stålföretag och dess omgivning under 75 år. (The Rise and Fall of Wikmanshyttan. An anlysis of a steel company and its environment during 75 years). Lund: Studentlitteratur

Håkansson, H., Melin, L., (red), 1978, Inköp. (Procurement) Lund: Norstedts 

Håkansson, H., Snehota, I., 1976, Marknadsplanering. Ett sätt att skapa nya problem? (Marketing Planning. A way to create new problems?) Lund: Studentlitteratur

Håkansson, H., Wootz, B., 1975, Företags inköpsbeteende. (Firm's Purchasing Behaviour) Lund: Studentlitteratur

Håkansson, H., 1975, Studies in Industrial Purchasing with special reference to Determinants of Communication Patterns. Uppsala: Acta Universitatis Upsaliensis, Studia Oeconomiae Negotiorum.

Articles and chapters in books

Håkansson, H., Snehota, I., 2000, The IMP Perspective: Assets and Liabilities of Business relationships in Sheth, J.N., Parvatiyar, A., (eds) Handbook of Relationship Marketing, pp 69-94, Thousands Oak: Sage

Håkansson, H., Ford, D., 2000, How should companies interact. Forthcoming in Journal of Business Research

Håkansson, H., Waluszewski, A., 2000, Path Dependence: Restricting or Facilitating Technolgical Development (forthcoming in Journal of Business Research)

Håkansson, H., Havila, V., Pedersen, A-C., 1999, Learning in Networks. Industrial Marketing Management 28, pp 443-52

Håkansson, H., Reuithe, A., Waluszewski, A., 1999, The Greatness of Being Small, in Oakey, R., During, W. Syeda-Masooda, W., (eds) New Technology Based Firms in the 1990s, Volume VI, Amsterdam: Pergamon 

Håkansson, H., Waluszewski, A., (1997) Recycle Fibres Turning Green, Gemunden, H-G., Ritter, T., Achim, W., (eds) Relationships and Networks in International Markets, Pergamon

Håkansson, H.,  1997, Organization Networks, in Sorge, A., & Warner, M., (eds) The IEBM Handbook of Organizational Behaviour, London: International Thompson Business press

Dubois, A., Håkansson, H., 1997 Relationships as activity links, in Ebers, M., (ed) The Formation of Inter-organizational Networks. Oxford: Oxford University Presss

Håkansson, H., Lundgren, A., 1997, Paths in Time and Space - Path dependence in industrial networks, in Magnusson, L., Ottosson, J., (eds) Evolutionary Economics and Path Dependence, Cheltenham: Edwar Elgar

Easton, G., Håkansson, H., 1996, Markets as networks: editorial introduction, International Journal of Research in Marketing, Vol 13, No 5, dec., pp 407-13

Hadjikahni, A., Håkansson, H., 1996, Political actors in business networks. A Swedish case. International Journal of Reserach in Marketing, Vol 13, No 5, pp 431-47

Anderson, J., Håkansson, H., Johanson, J., (1995) Dyadic Business Relationships within a Business network Context, Journal of Marketing, Vol 58 (October), 1-15

Gadde, L-E., Håkansson, H., 1994, The Changing Role of Purchasing - Reconsidering Three Strategic Issues. European Journal of Purchasing and Supply Management, Vol 1, No 1, pp 38-45

Håkansson, H., 1994, Networks as a mechanism to develop resources, in Beije et al (eds) Networking in Dutch Industries, Garant Uitgivers 

Håkansson, H., 1994, Economics of technological relationships in Granstrand, O.,(ed) Economics of Technology, Amsterdam: Elsevir Science B.V.

Eriksson, A-K, Håkansson, H., 1993, Getting innovations out of suppliers. Journal of Business to Business Marketing, Vol 1, No 3
Håkansson, H., Johanson, J., 1993, Network as a Governance Structure, in Grabher, G., "The Embedded Firm. The Socio-Economics of Industrial Networks". London: Routledge

Håkansson, H., Johanson, J., 1993, Industrial Functions of Business Relationships, in Sharma, D., (ed) Advances in International Marketing, Vol 5, JAI Press, Cambridge

Håkansson, H., 1990, Technological Collaboration in Industrial Networks, in European Management Journal, Vol 8, No 3, pp 371-9

Håkansson, H., Henders, B., 1990, International cooperative relationships in technological development, in  Forsgren, M. & Johanson, J., (eds.) Managing Networks in International Business, Uppsala University, Department of Business Studies  

Håkansson, H., Snehota, I., 1989, No business is an island, Scandinavian Journal of Management, vol 5, No. 3, pp 187-200 also published in Italian; Límpresa non e`un isola, Economia & Mangement, vol 8, maggio, pp 34-47

Gadde, L-E., Håkansson, H., 1988. Analyzing Change and stability in distribution channels - a network approach, in Axelsson, B, Easton G., (eds.) Industrial Networks. The New Reality. London: Routhledge (in press)

Håkansson, H., 1988. Evolution processes in Industrial Networks, in Axelsson, B., Easton, G., (eds.) Industrial Networks. The New Reality. London: Routledge 1992.

Håkansson, H., Johanson, J., 1988, A network model, in Axelsson, B., Easton, G., (eds.) Industrial Networks. The New Reality. London: Routledge (1992)

Håkansson, H., Johanson, J., 1987, Formal and informal cooperation strategies in international industrial networks, in Contractor, F.J., and Lorange, P., (eds.) Cooperative Strategies in International Business. Lexington: Lexington Books.

Håkansson, H., 1987, Leverantör som partner i teknisk utveckling, Purchasing Magazine, no 1, pp 43-5.

Axelsson, B., Håkansson, H., 1986, The development role of purchasing in an international oriented company, in Turnbull, P., Paliwoda, S., (eds.) Research in International Marketing, London: Croom Helm

Ford, D., Håkansson, H., Johanson, J., 1986, How do companies interact, Industrial Marketing and Purchasing, Vol 1, No 1.

Håkansson, H., 1986, Technical exchange within industrial networks, in Turnbull, P., Paliwoda, S., (eds.) Research in International Marketing. London: Croom Helm

Håkansson, H., 1986, The Swedish approach to Europe, in Turnbull, P., Valla, J-P., (eds.) Strategies for International Industrial Marketing. London: Croom Helm

Håkansson, H., Johanson, J., 1984, Heterogeneity in industrial markets and its implications for marketing, in Hägg, I., Wiedersheim-Paul, F., (eds.) Between Market and Hierarchy. Uppsala: Department of Business Studies

Håkansson, H., Laage-Hellman, J., 1984, Developing a network R&D strategy, The Journal of Product Innovation Management 1, No 4, pp 224-37

Axelsson, B., Håkansson, H., Johanson, J., 1983, Produktionsenheter inom industriella nätverk: villkor för ändrad produktion, i Villkor för ändrar produktion, Stockholm: Arbetslivcentrum

Håkansson, H., Johanson, J., 1982, Några anteckningar om kontroll i internationellt verksamma företag, i Arndt, J., Pedersen, A., (red) Markedsföring - Ide'grunnlag, strategi og organisasjon, Oslo: Tanum-Norli

Håkansson, H., 1980, Marketing strategies on industrial markets: A framework applied to a steel producer. European Journal of Marketing, 14, No 5/6, pp 365-77

Håkansson, H., Wootz, B., Andersson, O., Hangård, P., 1980, Cometi tratto i beni industriali, Marketing Expansione, 1, Nov. 7-13

Håkansson, H., Wootz, B., 1979, A framework of industrial buying and selling, Industrial Marketing Management, 8, pp 28-39
Håkansson, H., Johanson, J., 1979, Svenska producentföretags internationella konkurrenskraft - ett diskussionsinlägg, i Arndt, J., Friman, A., (eds.) Samhället kräver bättre marknadsföring, Stockholm: Sveriges Marknadsförbund

Håkansson, H., Wootz, B., Andersson, O., Hangård, P., 1979, Industrial marketing as an organizational problem. A case-study. European Journal of Marketing, 13, pp 81-93

Håkansson, H., Wootz, B., 1978, Producentvaruföretagets marknadsstrategi - begrepp, problem och exempel, i Back, R., (red) Marknadsföring, Stockholm: Norstedts

Håkansson, H., Johanson, J., Wootz, B., 1977, Influence tactics in buyer-seller processes, Industrial Marketing Management, 5, pp 319-32

Håkansson, H., Wootz, B., 1975, Risk reduction and the industrial purchaser. European Journal of Marketing, 9, No 1, pp 35-51

Håkansson, H., Wootz, B., 1975, Supplier selection in an international environment - an experimental study. Journal of Marketing Research, 12, Feb, pp 46-51

Håkansson, H., Östberg, C., 1975, Industrial marketing - an organizational problem? Industrial Marketing Management, 4, pp 113-23

Håkansson, H., Östberg, C., 1974, Industriell marknadsföring som en interaktionsprocess. Marknadsvetande, No 3, pp 21-30




