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What creates Sponsorship effect?
The ”B2C Sponstest Model” 

Effect of  sponsorship

Effect
for sponsor

Effect
for 

sponsor object

Attitude towards 
Sponsorship

Involvement with
1) Sponsor Category

2) Object Category

Exposure

Awareness
Sponsor Sincerity

(Speed and Thompson)

Fit
(Speed and Thompson)

Attitude towards
Sponsor

Attitude towards
Sponsor Object

Recall accuracy
(Moderator)


	What creates Sponsorship effect?The ”B2C Sponstest Model”

